How the Cookie Crumbles for the
Greater Atlanta Girl Scout Council
Discover - the partnerships that the
Greater Atlanta Girl Scout Council Doesn’t
Want You to Know About:
1. ACLU of Georgia: the ACLU is strongly opposed
to the newly enacted Georgia law that bans
abortions after 20 weeks of pregnancy based
on the scientific evidence showing unborn
children feel pain (Georgia Fetal Pain-Based
Abortion Ban).
2. Georgia AAUW: protecting the right for
women to have access to abortion and
emergency contraception.
3. Planned Parenthood: the number 1 provider
of abortions in America (partnered with in 2008)

Take Action - are you unknowingly
supporting the pro-abortion agenda by
buying or selling Girl Scout cookies?
What about the pro-abortion agenda through
GSUSA at the national level and through WAGGGS
at the international level? Do you want to help
fund this? Are you working against the pro-life
cause by being involved with or contributing to our
local Girl Scout council? What are you going to do
with this information? You decide.
*Please see our 2012 cookie protest flyer for proof
of other very concerning partnerships

Did you know that the United States Conference of Catholic Bishops is still presently and
actively investigating many of these problematic concerns and issues about GSUSA? See
screen shots and direct live links – before they were scrubbed verifying the above statements and
many more disturbing facts by visiting our website @ www.GirlScoutsWhyNot.com Please also view
our Girl Scouts Why Not you-tube Channel.
 Did you know that the 2011 Product Sales totaled 68% of the council’s total Revenue (includes
Cookie, and fall sales)?
 Did you know that the 2011 Salary Expenses totaled 48% (measured by the council’s total
revenue)?
 Did you know that if you did not buy/sell cookies there would be NO Greater Atlanta Girl Scout
Council? The council will do anything to keep cookie sales strong … including lying about
partnering with pro‐abortion advocacy groups!
 Did you know Girl Scout Cookie booth sales start February 11th, 2013 here in the Atlanta area

Cookies are $ 3.50 per box
54% of $3.50 = $1.89 for the Council to do with/partner with whoever they please
24% of $3.50 = .84 for the cost of making the cookies paid to the baker
17% of $3.50 = .59 for the girls (money that stays in their troop)
+ 5% of $3.50 = + .18 is the council’s cost for sponsoring the G.S cookie sales
100%
$3.50 per box
*above information was gathered from www.gsgatl.org (2011 annual report & 2013 Family Reference Guide)

